
TOP 10 TIPS TO 
MAKE A GREAT 
HEALTH AND 
CARE APP



The app market represents a great opportunity 
for health and care related apps. This 
revolutionary and influential technology has the 
capacity not only to attract huge numbers of 
increasingly health conscious users, but also 
to make a positive impact for those trying to 
prevent or manage existing conditions. The 
right apps may also have the scope to become 
a trusted and valuable resource for clinicians to 
recommend to their patients.

As an app developer, of course you will want your 
app to be as good as possible, to achieve the best 
outcomes and levels of engagement. Naturally, 
working in the health and care arena there are 
additional considerations, both legal and ethical, 
that as a responsible developer, it is important to 
have in mind.

This short guide of top tips from ORCHA – the 
Organisation for the Review of Care and Health 
Apps, helps to identify some of the key areas to 
consider when developing or looking to improve 
apps, to help you navigate your way to making 
your app one of the best apps out there.

ORCHA 
TOP 10 TIPS 

TO MAKE 
A GREAT 

HEALTH AND 
CARE APP!



THE FUNDAMENTALS OF CREATING APPS ALIGNED 
WITH THE HEALTH AND CARE INDUSTRY;

Naturally we want an app that’s useful, intuitive, 
safe and user friendly. As an evidence structure 
for apps, it’s also worth aligning ourselves with 
the principles of other devices and treatments 
both being used by those wishing to improve their 
health, and being recommended by clinicians.

This means we expect to have immediate 
guidance presented to us on the packaging 
and shell about proper use, fundamental safety 
checks and caution to be used, but also more 
detailed information readily available within the 
package that outlines the testing, verification, 
expert involvement and any potential risks or side 
effects that may exist or have been mitigated. 

To be a reliable resource in the health market 
it’s important that information about the good 
background work and safety mechanisms used 
during development, as well as risks, are present 
and detailed within the app itself, and not just 
taken for granted or only available by wider 
searches on the developer website or app store. 
It’s easy to forget that there’s a wide range of 
developers out there in terms of competence, 
ethics, and commitment – now’s the time to 
demonstrate that you’re top of your game.

ORCHA TIP 1: 

TRUST 

If you’ve gone to the trouble of 
gaining specialist advice during 
development, verified it, tested 
it, assessed and identified any 
potential risks, and remain 
committed to keeping it up to date 
and safe – detail it somewhere 
easy to find in the app. Think of it 
like the information in a pack of 
medication… you’re a responsible 
developer so prove it and we’ll 
applaud it.



AUDIENCE AND FUNCTIONALITY

Time to think about your target audience 
and what’s most important to them. Is it the 
wider public, those with, or assisting others 
with specific conditions, or for clinicians to 
recommend or use themselves as professional 
tools? Some thought to the most important 
factors to these groups may help refine usability, 
design, or evidence of how assured they can 
be using the app. Functionality is also a key 
factor – is it an info only based app (like a 
health leaflet – that gives useful but generic and 
static information), or do you want to stretch its 
capabilities to be more dynamic with functions 
that record user input, either manually or 
automatically, to give tailored advice, guidance, 

goals or alarms and reminders. While 79 percent 
of users will give apps a second chance if it fails 
to impress them on the first go, that number 
plummets to just 16 percent going back for a third 
attempt. Make sure your app is as engaging and 
‘sticky’ as possible!

The more tailored functionality it offers, 
potentially the greater the outcomes and value 
of the app to users – but don’t forget with more 
technical capability will come challenges to retain 
ease of use, and to mitigate potential risks in 
tailored advice the app offers.

Consider your audience. What is most 
important and useful to them compared 
with other available apps. Are you 
targeting the public looking to improve 
health, those with specific conditions 
to address, or to give useful tools to 
clinicians in assessing, monitoring, or 
supporting the care of their patients? 
Consider stretching functionality to add 
features and capabilities that make your 
app offer that bit more than the rest, 
and give users features that truly help 
them achieve their objectives and goals 
in using the app. Rather than assuming, 
it is always worth asking your audience 
exactly what they want in an app, it 
may save you a lot of time and 
effort in the long-run!

ORCHA TIP 2: 

FUNCTIONALITY



DATA PRIVACY 

We as users are becomingly increasingly aware 
of the risks associated with our data being 
taken, how it’s used, and how it is stored to stop 
it getting into the wrong hands. As a developer, 
taking some user information – manually, or 
automatically - can help to tailor and enhance 
user experience and benefits of some apps – 
perhaps offering up to date dashboards or user 
specific guidance. Equally if you’re limiting data 
risks by collecting no data, or only the minimum 
amount required, let your users know, along 
with what data you are taking, why it’s needed 
and what its used for. Research among users of 
health-apps has shown that 90% of prospective 
users consider knowing how their data will be 

used as ‘very important’ and 60% will not install 
an app if it collects ‘too much’ data. So, only 
collect what you need, detail any safeguards you 
have in place around where the data is stored 
and kept safe, how it’s reviewed and destroyed, 
and your overall data privacy policy. If you 
intend to share user data with third parties for 
research or other reasons, let users know, it’s 
not just important, it is legally required! (Data 
protection Act 1998). If users have options to set 
preferences around their data, make it clear to 
them.

ORCHA TIP 3: 

PRIVACY 

Only take your users data if 
you have to, or if it enhances 
functionality or user experience. 
Be clear in the app about what 
you take and what its used for, 
the measures you have taken 
to protect it, and give a full 
declaration of your data privacy 
policy, it is more important than 
you may think!



DESIGN & TESTING
Are you one of those great developers that 
recognises the value of user engagement and 
feedback during design and testing. If so, let 
us know! Simple statements in the app store or 
app itself, can help differentiate you from those 
that have little interest in feedback and input 
from those that could be using the app. Build it 
to recognised app standards or to integrate it 
with third party health collating tools like Apple 
Health Kit, Google Fit etc? – make sure you 
shout about it.

If you’ve already engaged users 
to get feedback to make it the 
best it can be, as well as trying 
to integrate with third party 
aggregation tools – let new 
potential users know too with 
information about compatibility, 
and the testing and feedback 
you gained during design and 
development (this could be in the 
app or presented in the store). 
It is a sign of reassurance to 
prospective users!

ORCHA TIP 4: 

DESIGN 
& TESTING 



CONTENT ASSURED
So, your app in some way contributes to the 
health, wellbeing, and care of people, but how 
confident can they be that the content and 
guidance given is valid, safe, and been reviewed 
by people of sufficient authority and knowledge? 
We call this clinical assurance and efficacy, 
and here’s where you give a shout out in the 
app regarding your efforts to have the content 
clinically and/or academically evaluated and 
verified. If the app has been tested and proven 
to be beneficial, let potential users know, and if 
you’re committed to making sure the guidance 
given or content remains valid, be clear about
your commitment and the frequency of 
reviewing content. 

If your app is potentially classified as a medical 
device – show off your CE marking if you have 
it, or make it clear if it’s been assessed as not 
requiring it, or undergoing assessment. 

ORCHA TIP 5: 

CONTENT 
ASSURED 

Making sure you’re clear in the 
app about efforts you’ve made to 
validate and prove the content of 
the app can give reassurance to 
potential users, and clinicians who 
may like to recommend it. Tested 
your app and proved it gives 
beneficial outcomes? – don’t keep 
it to yourself, let the world know!



USER EXPERIENCE
Now you’ve got yourself a great app, that’s going 
to change the world for millions! And with such 
a broad audience, have you given some thought 
to needs of users that may not be typical, or 
who may have their own preferences… are there 
options for customising the presentation theme, 
changing font types, colours, and sizes to better 
suit some users, and give standard options for 
those with specific difficulties such as with 
hearing or sight. 

Are there clear means of navigating the app, help 
areas, explanations of technical or medical terms, 
and do you give facilities for linking with other 
users and getting the benefit from moderated 
forums and goal setting. Finally, if someone 
finds it’s all gone wrong for them, have you made 
it clear and easy for them to report issues and 
outlined your commitment to dealing with issues.

ORCHA TIP 6: 

USER 
EXPERIENCE 

Giving users options to tailor the 
presentation of your app, can help 
extend reach and usability. Make 
navigation as easy and intuitive 
as possible with commonly 
understood buttons to assist. If 
you use enhancements like goal 
setting, linking with other users, 
or forums, are they moderated, 
and is there information on 
reporting issues to you, and your 
commitment to fixing bugs.



AUDIENCE AND 
FUNCTIONALITY

Because now we’re cooking on gas and we 
want to get the app in front of as many users as 
possible…

Make it free (or as affordable as 
possible), and available on the most 
popular platforms - iOS and Android.

ORCHA TIP 7: 

ACCESSIBILITY



FEEDBACK

Encourage user feedback in the app stores, if 
it’s all good then others will follow, and if there’s 
constructive feedback that could help make it an 
even better app - take it on board – these are your 
customers and test pilots - they could promote 
the app for you, or might just show you how your 
app could be even greater. Remember, apps with 
great user-reviews are downloaded significantly 
more than those with low-user-reviews!

ORCHA TIP 8: 

EMBRACE 
FEEDBACK  

Encourage user feedback and take 
it on board to make your app the 
best it can be. 



GET IT RATED

Get visibility of your improvements and 
brilliance fast: So, your app’s just been published 
or updated and right now it’s the best app you 
could imagine… let’s make sure potential users 
and clinicians see just how great it is right now. 
Health-apps don’t sell themselves, broadcast 
right away that you’re making an effort and 
improving your app all the time!

If you’ve just launched or updated 
your app with improvements, 
let ORCHA know and enquire 
about an express review – jump 
the queue, get your latest and 
best review scores as quickly as 
possible, and make your greatness 
shine on their public search and 
clinical portals without delay.

ORCHA TIP 9: 

GET IT RATED



STAY CONNECTED 
WITH YOUR MARKET, 
SUCCESS AND 
OPPORTUNITIES…

ORCHA TIP 10: 

CONNECT

Sign up to ORCHA as a developer 
– it’s free and can offer you 
valuable insights into latest 
developments and guidance in 
the market as, well as events, 
workshops, and new app 
opportunities you might want to 
be a part of.



Want a bit more certainty? Shhhh… its ok, 
we’re all human, and sometimes there’s other 
real people out there with the right expert 
knowledge and experience to give you a nudge 
in the right direction and get you on track to 
getting to a better destination even quicker… 
Don’t be shy, drop us a line. We’re a friendly 
enough bunch and have a range of options 
to take advantage of our expertise for your 
benefit and all the users just waiting to find a 
great app like yours.

Get in touch
hello@orcha.co.uk
orcha.co.uk


